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It is with pride and enthusiasm that we present the results of the actions 
carried out by our organization in 2017, between continuity and novelty.

First of all, our city centre has seen several major real estate, residential 
and commercial projects, come to fruition. Of particular note is 
Manulife House at 900 De Maisonneuve Boulevard West. These new 
achievements are encouraging for the dynamism and attractiveness  
of our neighborhood and show that the city centre still attracts many 
major investments.

This year was decisive for our city. In September, the National Assembly 
adopted Bill 121 (An Act to increase the autonomy and powers of Ville 
de Montréal, the metropolis of Québec), thus officially giving the City of 
Montréal full recognition of its status as a metropolis of Québec. Such 
decision is beneficial to the economic growth of our city, which autonomy 
and powers increased significantly.

In 2017, we also witnessed the arrival of new actors on the municipal 
scene. The November elections made history by appointing Ms. Plante, 
the first woman as mayor of Montréal and a brand-new team that we  
are getting to know every day. The change of administration obviously 
had an impact on the progress of some files. However, it is certain that 
this change will bring new projects and new ideas, and we will work 
with this new team to continue our mission to continually improve the 
“downtown experience.”

New relationships to build, but a common desire to address the present 
and future challenges in order to make the city centre a more dynamic 
and pleasant neighborhood for all its users.

Enjoy your reading!

A word from the 
President and the 
Executive Director 
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Carlos Ferreira 
Chairman of the board of directors

André Poulin 
Executive Director
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SDC Destination  
centre-ville
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Founded in 1999, the commercial development 
association Destination centre-ville is a non-profit 
organization. It brings together more than 8,000 
offices located between Atwater Avenue and 
Saint-Urbain Street and between Sherbrooke 
Street and Saint-Antoine Street, making it the 
largest commercial development association in 
Canada. Its goal: to contribute to the development, 
animation and promotion of downtown Montréal.

Both a place of business and a tourist destination, 
downtown Montréal stands out for its diversity of 
offerings: there are thousands of shops, but also 
museums, restaurants, hotels and many activities. 
Every day, more than 300,000 people, including 
tourists, workers, residents or students, crisscross 
the streets of the city centre.

PORTRAIT
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Large-scale construction work began on Sainte-
Catherine Street in 2018. The goal is to make 
Québec’s most commercial street an innovative, 
attractive and enjoyable artery. Such construction 
work poses a challenge for downtown users 
and particularly for shopkeepers of the area. We 
hope that everything will be done to minimize the 
inconvenience throughout the duration of  
this project. 

GREAT PROJECTS 
FOR 2018

The lack of parking in downtown Montréal is a 
challenge. Destination centre-ville spends a lot 
of energy trying to improve this situation, which 
affects all categories of downtown users: workers, 
residents, customers, corporate suppliers and 
occasional passengers.

A major metropolitan express network project is currently being implemented by the CDPQ. This automated 
light-rail project, expected to cover 67 kilometres, will greatly transform the transportation network to downtown 
Montréal and its suburbs. In 2017, good progress was made on the project, with the acquisition of major 
authorizations needed to move forward. This progress makes it possible to respect the deadlines related  
to the project.

PARKING

RÉSEAU EXPRESS MÉTROPOLITAIN (REM) PROJECT BY THE CAISSE DE DÉPÔT ET 
PLACEMENT DU QUÉBEC (CDPQ)

THE FUTURE SAINTE-CATHERINE
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Missions
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A CLEAN AND PLEASANT CITY CENTRE

EMBELLISH OUR BUSINESS DISTRICT

Every day, we ensure the cleanliness of the streets 
that make up our territory. That’s why we hire a 
brigade dedicated exclusively to cleaning the streets 
throughout the year, in order to continue to make 
the city centre a clean and pleasant place for all. 
Between thirty and forty people clean the streets of 
the city centre daily according to the seasons.

Destination centre-ville has a recruitment policy that 
promotes social reintegration.

Every year in the spring, we add flowers in the streets 
of the city centre. Flower planters and baskets are 
used to decorate many arteries, from Sherbrooke 
Street to René-Lévesque Boulevard, via De 
Maisonneuve Boulevard and Sainte-Catherine Street, 
as well as their cross streets. Plantations are also set 
up around two parking areas called “Jardins urbains.” 
Flowers, herbs and other edible products grow in the 
heart of our business district.

Before the Holiday Season, Destination centre-ville 
also installs more than 700 luminous decorations in 
the main arteries of the city centre (Sherbrooke, De 
Maisonneuve, de la Montagne, Crescent, Sainte-
Catherine, Robert-Bourassa and René-Lévesque). 
Garlands are also hung in the trees on the edge of 
4 churches: Cathedral Marie-Reine du Monde, St 
Andrew and St Paul’s Church, St. Jax Church and 
St. George’s Anglican Church. These decorations 
illuminate the city centre from November to March.

ANIMATE AND DEVELOP 
THE CITY CENTRE
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PUT SECURITY IN THE TOP PRIORITIES
SHOWCASE THE ATTRACTIONS AND 
BUSINESSES OF THE CITY CENTRE

Destination centre-ville has renewed its agreement 
with the SPVM to hire a team of cadets serving our 
territory to increase the feeling of safety and reduce 
incivilities in the city centre.

In 2017, a mobile tourist project was set up downtown  
in collaboration with Tourisme Montréal. From the end  
of May to the end of August, we thus hired eight tourist 
information agents, who scoured the streets of the city 
centre with the help of scooters to inform customers 
about the attractions and services available. The project 
was a success with more than 25,000 actions carried out.
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Destination centre-ville 
communicates with many elected 
officials, particularly within Ville de 
Montréal and Ville-Marie borough, 
to discuss projects related to 
economic development, urban 
development, business services, 
events, transportation, traffic, 
culture, public works, parking, 
signage, beautification, cleanliness 
and international relations.

IN LOCAL LIFE

IN THE PRESS

In 2017, Destination centre-ville has 
once again intervened regularly in 
the press to discuss topics of general 
interest in the city centre: the downtown 
strategy, the construction work of Sainte-
Catherine Street, the issue of night work, 
downtown parking, back alleys, and our 
annual events (Sainte-Catherine Street 
Celebrates and the Santa Claus Parade) 
and the Montréal centre-ville Awards.

Destination centre-ville also regularly intervenes during public consultations on mandates that concern down-
town Montréal, particularly in terms of urban planning and land use planning. In 2017, we participated in the file 
concerning the redevelopment of the site of the former Montréal Children’s Hospital.

REPRESENT THE INTERESTS 
OF OUR MEMBERS
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The Dialogue project is a YMCA 
program that we have been sup-
porting financially for fourteen 
years now, which goal is to help 
homeless people reintegrate 
into society. The team of street 
workers assigned to it is now 
composed of five people. 

Destination centre-ville has 
been a member of this network 
since its inception in 2008. The 
goal of RIQA is to bring together 
different representatives of 
international business districts to 
share knowledge and exchange 
best practices between business 
districts. The district of La  
Défense currently holds the 
presidency and our Executive 
Director is the Treasurer.

This group of thirty businesses, 
organizations and institutions 
works for the organization and 
development of this dense and 
central district, bounded by 
Sherbrooke, Atwater, Bishop 
and the Ville-Marie Expressway, 
and which faces important socio-
cultural, economic and heritage 
issues. Destination centre-ville has 
been a member since its creation 
in 2012 and our Executive Director 
contributes as a member of the 
executive committee.

DIALOGUE PROJECT

RIQA (RÉSEAU INTERNATIONAL 
DES QUARTIERS D’AFFAIRES):

TABLE DE CONCERTATION 
DU QUARTIER DES GRANDS 
JARDINS :

ASDCM (ASSOCIATION DES SOCIÉTÉS 
DE DÉVELOPPEMENT COMMERCIAL DE 
MONTRÉAL):

As a commercial development association, Destination 
centre-ville is part of the Association des sociétés de 
développement commercial de Montréal. Its members 
meet every three months to discuss the progress of 
files relating to the various SDC, and to develop joint 
actions to contribute to the 
attractiveness of Montréal. 
The ASDCM is composed 
of 20 SDC members. Our 
Executive Director has  
been its chairman since 
March 2015.

MMFIM (MOUVEMENT POUR METTRE FIN 
À L’ITINÉRANCE À MONTRÉAL) : 

The MMFIM is a coalition 
from diverse backgrounds - 
private, community, scientific 
and public - committed to 
working in a planned and 
collaborative manner to 
overcome homelessness in 
Montréal. As a founding member, Destination centre-
ville is very active in this movement and its executive 
committee. Our Executive Director has been 
president of the board of directors since 2016.

INVOLVEMENT IN SEVERAL 
ORGANIZATIONS AND 
NETWORKS
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SAINTE-CATHERINE STREET 
CELEBRATES!

SANTA CLAUS PARADE

Highly anticipated every year, the sidewalk sale on 
Sainte-Catherine Street, better known as “Sainte-Catherine 
Street Celebrates!” is Canada’s biggest open sky gathering 
of merchants. In 2017, more than 300,000 people came to 
do good business and enjoy street art events. The event 
took place from Guy Street to Aylmer Street from Friday to 
Sunday to allow downtown workers to enjoy the event.

In 2017, the Santa Claus Parade 
celebrated its 67th edition. Highly 
appreciated by Montrealers, the 
event brought together more than 
300,000 people on Sainte-Catherine 
Street to launch the Holiday Season 
with Santa Claus and the Star Fairy, 
whom was played by Vanessa Pilon 
in 2017. The parade was broadcast 
on TVA and YOOPA.

Animations throughout 
the year 
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BACK ALLEY MARKET

CONCERTS-MIDI DESTINATION  
CENTRE-VILLE AND APÉROS 
CLASSIQUES, BY DIVERSO

The Back Alley Market aims to showcase the untapped 
downtown back alleys, turning them into small fruit and 
vegetable markets. The fourth edition took place from 
mid-August to mid-September in three back alleys near 
Sainte-Catherine Street West: at Sainte-Catherine and 
Aylmer Intersection, in Metcalfe Street between Sainte-
Catherine and René Lévesque, and on Peel Street 
between Sainte-Catherine and René Lévesque. The 
event was again well received by downtown workers 
and residents.

In 2017, every Thursday throughout the summer, the 
Concerts-Midi returned to Square Victoria to provide 
a musical break for workers in the international district 
during the lunch hour. Destination centre-ville has 
been a sponsor of the event since 2014. New in 2017: 
Apéros Classiques were also held at Victoria Square 
every Thursday, also during the summer. This new 
event, that took the form of a happy hour under a 
background of classical music, was organized as part 
of the animation project of the Promenade Fleuve 
Montagne.



ASSOCIATION DES MARCHANDS DE LA 
RUE CRESCENT

MCCORD MUSEUM

The mission of the Association des Marchands de la 
Rue Crescent is to promote this legendary downtown 
street, its shops and attractions to tourists and 
Montrealers in order to perpetuate its reputation and 
dynamism. The association organizes major events 
such as the Crescent Grand Prix Festival each year 
in June.

For some years now, from May to October, the 
McCord Museum has been installing its Urban Forest 
on Victoria Street. This pedestrian area offers a rich 
and varied program of artistic performances, street 
food and morning yoga sessions. Tables are available 
to those who want to enjoy a nice lunch break. We 
have been involved in this project since 2013. In 
2017, Destination centre-ville also promoted the 
museum and its activities in the magazine Montréal 
centre_ville.

Beyond the activities related directly to our 
organization, we contribute every year to the 
realization of many events in the city centre. Here is 
an overview of the organizations we have partnered 
with in 2017.

Our Partners
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The Quartier du Musée is a non-profit 
organization of merchants, which aims 
to promote and facilitate cultural and 
economic events within its sector. 
In particular, our support helped to 
organize AQM during the race of the 
Canadian Grand Prix.

QUARTIER DU MUSÉE  
ASSOCIATION
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ART SOUTERRAIN

FASHION & DESIGN FESTIVAL

Founded in 2009, Art Souterrain is a non-profit organization whose mission is to highlight the actors of the 
contemporary art world, the artists, as well as the architecture and cultural heritage of the underground city 
of Montréal by bringing them together around a unique festival in North America. We have been associated 
with this event since its inception.

The Fashion and Design Festival is a reference in terms of creativity and culture. Destination centre-ville is a 
partner of this major event, held every August, which offers a unique experience of the world of fashion and 
design in the heart of downtown Montréal. 
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FONDATION DE LA MODE DE MONTRÉAL

PEEL FORMULA

MONTRÉAL MUSEUMS DAY

The Fondation de la Mode is a non-profit 
organization which encourages training and 
research in fashion to stimulate creativity and 
better position Montréal in the global competition. 
Destination centre-ville supports this initiative  
by awarding a scholarship for the most  
deserving students.

Created by the Association des restaurateurs et 
commerçants de la rue Peel, Peel Formula is a 
prestigious event blending gastronomy, music, 
fashion and luxury cars, which takes place every 
year during the Formula 1 Grand Prix weekend. 
In 2017, Destination centre-ville was once again a 
partner of this event, which brings together many 
tourists and Montrealers every year.

Every year at the end of May, the Montréal Museums Society highlights the city’s 
cultural richness with Montréal Museums Day. For a day, some forty museums offer 
free access to their collections. The STM also provides free shuttles to facilitate access 
to museums. We are pleased to be once more partners of the event in 2017.
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MONTRÉAL ZOMBIE WALK

FESTIVAL MONTRÉAL BAROQUE

MONTRÉAL SOUTERRAIN

The seventh edition of the Zombie 
Walk brought together a record 
audience of more than 50,000 
people, zombies and spectators 
alike. Destination centre-ville was 
once again a partner of the event  
in 2017.

The Festival Montréal Baroque celebrates 17th and 18th century music and offers a series of downtown 
concerts, both indoors and outdoors, given by local, national and international artists, as well as young artists. 
Destination centre-ville has been a partner of the event since 2014.

The platforms of Montréal Souterrain 
are designed to provide visitors 
and residents alike with a pleasant 
experience of Montréal’s underground 
network. A simplified paper map of 
the underground network is thus 
distributed in many tourist sites and 
a mobile application is also available. 
Destination centre-ville has been a 
partner of this initiative since 2016.



17

MONTRÉAL ZOMBIE WALK
ROULO-BOULO

VITRINE SUR L’ART

The Roulo-Boulo employment 
bus is an initiative of Carrefour 
Jeunesse Emploi. A real meeting 
place for young jobseekers 
and businesses in the greater 
Montréal area, this employment 
bus travels the streets of the 
territory throughout the summer 
to promote the socio-professional 
integration of people from 16 to 
35 years. We have been one of 
the first partners of this initiative 
and are pleased to continue to 
support it.

During the summer of 2017, 
the Art Souterrain organization 
realized the Vitrine sur l’art 
project, thus aiming to transform 
the empty windows of the city 
centre into temporary exhibition 
galleries. For this first edition, 
Art Souterrain has invested in 11 
windows on a 2-kilometre course. 
We are pleased to be associated 
with this project that beautifies 
empty commercial spaces and 
contributes to the revitalization of 
the city centre.
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Promotion of the City Centre

06

MONTRÉAL_CENTRE VILLE MAGAZINE

Montreal_centre ville magazine is the bilingual magazine that focuses on the heart of Montréal. It will 
inspire you to visit and explore as well as revel in the excitement of city life. It reflects Montréal’s energy 
and creativity in articles featuring the latest news from the cultural scene and information on downtown 
attractions and businesses. With a circulation of 45,000 copies, the magazine is mainly consulted by a 
clientele aged 35 to 64. The subscription to the magazine is free.

The web site of Destination 
centre-ville reflects the 
downtown’s offer of 
entertainment, shopping,  
dining and accommodations. A “news” section also provides visitors with information on the city centre. In 2017, 
more than 155,000 people visited our web site, making it a real showcase opportunity for our members.

WEB SITE
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Each month, Destination centre-ville promotes new downtown stores in 
the Échos Montréal newspaper, which has more than 200,000 readers. 
This partnership with the newspaper allows our merchants to enjoy free 
visibility for the opening of their business. A half-page advertising is 
also offered to our members 10 months per year.

In 2017, we promoted the following businesses: La Vie en Rose, 
Maison Christian Faure, New Balance, Maison Christofle, Bonlook, 
SuitSupply, Provigo, Lamarque, Marché Artisans, 1909 Taverne 
Moderne, Mua Moa, Koa Lua, Jatoba, Presse Café, Café Spoon, 
Kampaï Garden, Porchetta, Venice MTL, Parma Café, Gokudo, LOV, 
the shops of Bishop Street, Gyu Kaku, MNZ. RUUM, Ryu, Escondite, 
Marmelade de Sucre, Café Parvis, Mount Stephen, Place Ville Marie, 
Montréal Souterrain, La Grande Collecte du Jour de la Terre, the back 
alleys of the city centre, McCord Museum, Sainte-Catherine Street 
Celebrates, the installation of flowers in the city centre, the Concerts-
Midis and Apéros Classiques, Musée Grévin, Promenade Fleuve 
Montagne, the Back Alley Market, Vitrine sur l’Art and the Zombie Walk.

Destination centre-ville is present on three social media: Facebook, 
Twitter and Instagram. These three pages, followed by thousands of 
people, cover the news of the city centre: openings of businesses, 
activities and upcoming events, initiatives of our organization and other 
practical information for downtown users.

VISIBILITY IN THE ÉCHOS MONTRÉAL NEWSPAPER

SOCIAL MEDIA

MNZ.RUUM BONLOOK PROVIGO LE MARCHÉ L’AVENUE
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MONTRÉAL CENTRE-VILLE AWARDS

The Montréal centre-ville Awards are awarded each year to individuals who, through their actions, contribute 
to the dynamism and visibility of Montréal and its city centre. In 2017, these awards were given to the  
following people:

Tribute Award: Mr. Kent Nagano, Music 
Director of the Orchestre Symphonique de 
Montréal, for his passion and dedication.
 
Commercial Development Award:  
Mr. Jack Sofer et Mr. Mike Yuval, Tidan 
partners and shareholders, for having revived 
one of the city’s most historical treasures: 
The Mount Stephen.

Public Service Award: Mrs. France Desjardins, 
former director of La Maison du Père and Mr. Cyril 
Morgan, former director of Mission Bon Accueil, 
for their dedication, and for all that they have 
accomplished in their institutions.
 
Event Award: Mrs. Suzanne Sauvage, for her 
dedication for helping others discover Montréal, and 
to have helped the development of a place where 
cultures are shared: the McCord Museum and the 
Stewart Museum.
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In 2017, Destination centre-ville visited Germany 
for AG City Berlin (4th International Workshop 
of Trade and Urban Development) and China: 
trade missions to Kunming Lijang, Yunnan 
Province, Xi’an and attended the meeting of the 
CBD from Pudong in Shanghai.

These exchanges allow us to promote Montréal 
to representatives of other metropolises. These 
different meetings ensure that we are aware of 
the various developments taking place around 
the world with regard to innovative practices to 
improve the quality of life in urban areas.

International Influence

07
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Financial Statements 
Excerpt
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RESULTS FOR THE YEAR ENDED
DECEMBER 31, 2017

Revenue

Excess (deficiency) of revenues over operating  
expenditures before other revenues

Other expenditures

Expenditures related to activities

Excess of revenue over expenditures related to  
activities before the following items

Membership fees
Sponsorships
Sponsorships in the form of services
Other revenues

Other revenues (statement A)

Excess of revenues over expenditures

Administration
Amortization of capital assets
Bad debt (recovered)
Gain on disposal of capital assets

Events, promotion and advertising
Cleanliness and security
Services to members
Support to sector projects
Marketing

3 626 664
123 550
273 469

6 636

83 122

229 911
85 827
5 315

(17 200)

4 030 319

81 131

164 253

303 853

3 645 335

1 800 112
1 236 100
 412 139
 141 708
 55 276

384 984

2016
$

3 627 503
131 550
92 544
3 022

112 392

248 189
106 758
(9 435)

-

3 854 619

(63 455)

48 937

345 512

3 572 562

1 667 267
1 256 051

477 235
119 330
52 679

282 057

2017
$
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CHANGES IN NET ASSETS FOR THE YEAR ENDED 
DECEMBER 31, 2017

Balance at the beginning
Excess of revenues over charges 

2 644 353
164 253

1 818 606
48 937

2 808 6061 867 543

2016 Total
$

Unallocated 
$

2 808 606
48 937

990 000
-

2 857 543990 000Balance at the end

2017 Total
$

Contingency fund  
$
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BALANCE SHEET AS OF  
DECEMBER 31, 2017

Current assets

Net Assets

Current liabilities

Cash
Debtors (note 4)
Consumption taxes receivable
Prepaid expenses

Contingency fund (note 7)
Unallocated

Accounts payable and accrued liabilities

Investments, at fair value (note 5)
Capital assets (note 6)

563 654
206 345
176 000
47 506

990 000
1 818 606

101 038

993 505

2 909 644

2 808 606

2 909 644

1 563 844
352 295

2016
$

779 048
191 872
141 324
10 057

990 000
1 867 543

136 985

1 122 301

2 994 528

2 857 543

2 994 528

1 621 579
250 648

2017
$
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CASH FLOW FOR THE YEAR ENDED 
DECEMBER 31, 2017

Operating activities

Investment activities

Excess of revenues over expenditures
Non-cash items:
Amortization of capital assets
Loss on disposal of investments
Unmaterialized gain on investments
Gain on disposal of capital assets

Increase in cash and cash equivalents

Cash and cash equivalents at the beginning
Cash and cash equivalents at the end

Net change in non-cash items related to operations

Acquisition of investments
Revenues on disposal of investments
Acquisition of capital assets
Revenues on disposal of capital assets

164 253

85 827
15 413

(30 361)
(17 200)

4 512

559 142
563 654

(26 865)

217 932

(186 555)

191 067

(782 905)
757 491

(178 341)
17 200

2016
$

48 937

106 758
1 449

(35 345)
-

215 394

563 654
779 048

122 545

121 799

(28 950)

244 344

(532 125)
508 286
(5 111)

-

2017
$

Cash and cash equivalents are comprised of cash 



Board of Directors and 
Management
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President
Carlos Ferreira
President
Groupe Ferreira

Vice president
Christina Poon
President – General Manager
Hotel W Montréal

Secretary
Nathalie Gagnon
Lawyer, associate
BCF – Avocats d’affaires

Treasurer
Michel Magnan
Professor
Concordia University

Administrator
Alain Dufort
Director
City of Montréal – Ville-Marie District

Administrator 
Paul-André Goulet 
President 
Groupe Goulet Sport 

Administrator
Anne-Marie Laoun 
President 
Georges Laoun Opticien 

Administrator
Robert LaPierre 
Architect, partner 
Architecture49 

Administrator 
Vacant position
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BOARD OF DIRECTORS AS OF  
DECEMBER 31, 2017 



André Poulin
Executive director

Gino Chiasson
Ground project manager
514 999 9438 

Nicolas Vidal
Administrative assistant
514 398 9438
administration@destinationcentreville.com

Johanna Valette
Project manager – Marketing - Communication
514 398 9438 #223
communications@destinationcentreville.com

Project manager and editor: Johanna Valette
Graphic Design and Translation: Wink Strategies 
 
Destination centre-ville Montréal
2000 Peel Street, suite 580
Montréal (Québec) H3A 2W5
Telephone : 514.398.9438 
Fax : 514.398.0074
info@destinationcentreville.com
destinationcentreville.com

André Poulin : Bruno Petrozza
Carlos Ferreira : Patrizia Castiglione
Sainte-Catherine Street : City of Montréal
REM Project : Caisse de dépôt et placement du Québec
Flowers, cleanliness brigade, security, tourist information 
and Concerts-Midi : Johanna Valette
Santa Claus Parade, Christmas lights, Sainte-Catherine 
Street Celebrates, Back Alley Market and Peel Formula : 
Georges Alexandar – N4 Web
Back Alley Market and Concerts-Midi : Johanna Valette
Art Souterrain : Frédéric Loury
Urban Forest : Musée McCord
Fashion & Design Festival : Jimmy Hamelin
Zombie Walk : Productions M.A.L
Vitrine sur l’Art : Mike Patten
Montréal centre-ville Awards : TVA Publications
Provigo le Marché l’Avenue : Agnieszka Stalkoper
Roulo Boulo : Valérie Laliberté
Montréal Museums Day : Productions Movik

MANAGEMENT
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