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A Word from the
President and the
Executive Director
We are pleased to present this activity report on all the actions
implemented by Destination Centre-Ville in 2018. In this report, you will
find a brief summary of each of these actions.
But beyond our actions, it is important for us to draw attention to the
transformation of our sector.
The city centre was once again in the heart of several real estate
projects, both residential and commercial. Many major upgrade projects
have also begun in 2018, such as the renovation of Place Ville-Marie, the
Eaton Centre and the Complexe Les Ailes. The construction of several
large-scale residential projects also continues, such as 1111 Atwater,
Union sur le Parc, Drummond Phase 2, not to mention the many projects
led by the Brivia Group (Yul, Stanbrooke, Nest) and it is not over yet as
there are several other projects on the drawing boards for 2019. We are
very happy with this craze for our business district which augurs very well
for the next decade.
Carlos Ferreira
Chairman of the board of directors

These new constructions are encouraging and demonstrate the
dynamism and attractiveness of our business district for investors.
These new constructions are encouraging and demonstrate the
dynamism and attractiveness of our business district for investors. 2018
was also marked by technology. Of particular note are the openings of
The XVI XVI, the first restaurant to be equipped with a robot bartender
and The Monville, the first and only hotel in Canada to provide room
service using an autonomous delivery robot that carries orders directly to
guest rooms, in record time.
Finally, a major change for our organization was certainly the recruitment
of a new Executive Director. Emile Roux was indeed hired at the end of
the year. We wish him all the best at the head of Destination Centre-Ville.

André Poulin
Executive Director

Enjoy your reading!

3

ANNUAL REPORT 2018 - DESTINATION CENTRE-VILLE OF MONTREAL

02
SDC Destination
centre-ville

PORTRAIT
Founded in 1999, the commercial development
association Destination centre-ville is a nonprofit organization. It brings together nearly 5 000
members located between Atwater Avenue and
Saint-Urbain Street and between Sherbrooke Street
and Saint-Antoine Street, making it the largest
commercial development association in Canada. Its
goal: to contribute to the development, animation
and promotion of downtown Montreal.
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Both a place of business and a tourist destination,
downtown Montreal stands out for its diversity of
offerings: there are thousands of shops, but also
museums, restaurants, hotels and many activities.
Every day, more than 300,000 people, including
tourists, workers, residents or students, crisscross
the streets of the city centre.

GREAT PROJECTS
FOR 2019
REVITALIZATION WORK OF
SAINTE-CATHERINE STREET WEST

XP_MTL: A UNIQUE EXPERIENCE IN
THE CITY CENTRE STARTING IN 2019

In February 2019, the City of Montreal undertook
major work for the renovation of the infrastructure of
Sainte-Catherine Street West. Lot 1 of the first phase
of the work, located between De Bleury and RobertBourassa streets, will continue until the fall of 2019.
The objective of this project is to rehabilitate all the
underground infrastructure of the most commercial
street of Quebec and to make it innovative, attractive
and enjoyable. Destination centre-ville plans to take
concrete actions to minimize the impact of this project
on merchants, visitors and residents of the city centre.

In 2019, XP MTL stormed the city centre to offer
free, open-to-all events and cultural programming,
which will be held throughout the year on our
territory. The program will encompass four
themes: sports, music, holiday season and travel.
Destination centre-ville is proud to be a founding
partner of this project which aims to maintain the
dynamism and traffic of our neighborhood.

REM PROJECT BY THE CDPQ – CONSTRUCTION OF A STATION ON MCGILL
COLLEGE AVENUE
A major metropolitan express network project is
currently being implemented by the CDPQ. This
automated light-rail project, expected to cover 67
kilometres, will greatly transform the transportation
network to downtown Montreal and its suburbs. In
2018, construction began in downtown Montreal
with the construction of the McGill station, which will
eventually become the busiest REM station, linking
the city centre to the main cities of the North and
South shores.
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03
Missions

6

A CLEAN AND SAFE
CITY CENTER

OUR CLEANING BRIGADE AT WORK
YEAR-ROUND

A FLOWERED CITY CENTRE

As a Commercial Development Company,
Destination centre-ville has always placed the
cleanliness of the city centre at the heart of its
priorities. This is a real challenge for our businesses,
residents and occasional visitors. We put a lot of
energy into making the city centre a clean and
pleasant place, especially through our cleaning
brigade, which cleans the streets of the city centre
daily. Between thirty and forty people clean the
streets of the city centre daily according to the
seasons. Destination centre-ville has a recruitment
policy that promotes social reintegration.

The embellishment of the city centre is a major task
for our organization. This is done in particular through
the installation of flower planters and baskets in the
main streets of our territory each year in May. From
Sherbrooke Street to René-Lévesque Boulevard, via De
Maisonneuve Boulevard and Sainte-Catherine Street,
as well as their cross streets, there are more than 700
ground baskets, 400 hanging planters and 14 greening
bins that beautify the downtown area until September.
We also set up plantations made of herbs and other
edible products around two parking areas: these are our
“Jardins urbains”.

THE CITY CENTRE LIGHTS UP
FOR THE HOLIDAY SEASON
In November, just before the Santa Claus
Parade, more than 700 luminous decorations are installed to beautify the city
centre (Sherbrooke, De Maisonneuve, de
la Montagne, Crescent, Sainte-Catherine,
Robert-Bourassa and René-Lévesque).
Garlands are also hung in the trees on
the edge of 4 churches (Cathedral Marie-Reine du Monde, St Andrew and St
Paul’s Church, St. Jax Church and St.
George’s Anglican Church) and in 3 parks
(Dorchester Square, Phillips Square and
Cabot Square). These decorations illuminate the city centre until early March.

TRAVEL THE CITY CENTRE SAFELY
Each year, Destination centre-ville renews its agreement with the SPVM, which makes it possible to hire a team of
cadets to increase the feeling of safety and reduce incivilities in the city centre.
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REPRESENT THE INTERESTS
OF OUR MEMBERS

IN LOCAL LIFE
Destination centre-ville communicates
with many elected officials, particularly
within Ville de Montreal and VilleMarie borough, to discuss projects
related to economic development,
urban development, business
services, events, transportation,
traffic, culture, public works, parking,
signage, beautification, cleanliness
and international relations.

Destination centre-ville also regularly
intervenes during public consultations
on mandates that concern downtown
Montreal, particularly in terms of
urban planning and land use planning.
In 2017, we participated in the file
concerning the redevelopment of
Avenue McGill College.
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IN THE PRESS
As a spokesperson for its members,
Destination centre-ville has intervened
regularly in the press in 2018. Our
interventions included work on SainteCatherine Street and parking issues.
We also promoted our annual events,
such as Sainte-Catherine Street
Celebrates, the Montreal centre-ville
Awards and the Santa Claus Parade.

INVOLVEMENT IN SEVERAL
ORGANIZATIONS AND
NETWORKS

ASDCM (ASSOCIATION DES SOCIÉTÉS
DE DÉVELOPPEMENT COMMERCIAL DE
MONTRÉAL):
As a commercial development association, Destination
centre-ville is part of the Association des sociétés de
développement commercial de Montréal. Its members
meet every three months to discuss the progress of
files relating to the various SDC, and to develop joint
actions to contribute to the attractiveness of Montreal.
The ASDCM is composed
of 20 SDC members. Our
Executive Director has
been its chairman from
March 2015 to October
2018.

DIALOGUE PROJECT
The Dialogue project is a YMCA program that we have been supporting
financially for fifteen years now. The
main goal is to help homeless people
reintegrate into society. The team of
street workers assigned to it is now
composed of five people.

TABLE DE CONCERTATION DU
QUARTIER DES GRANDS JARDINS
This group of thirty businesses,
organizations and institutions
works for the organization and
development of this dense and central
district, bounded by Sherbrooke,
Atwater, Bishop and the Ville-Marie
Expressway, and which faces
important sociocultural, economic and
heritage issues. Destination centreville has been a member since its
creation in 2012 and our Executive
Director contributes as a member of
the executive committee.

MMFIM (MOUVEMENT POUR METTRE FIN
À L’ITINÉRANCE À MONTRÉAL) :

GBD INNOVATION CLUB :

The MMFIM is a coalition
from diverse backgrounds private, community, scientific
and public - committed to
working in a planned and
collaborative manner to
overcome homelessness in
Montreal. As a founding member, Destination centreville is very active in this movement and its executive
committee. Our Executive Director has been
president of the board of directors since 2016.

Formerly known as the RIQA (Réseau
International des Quartiers d’Affaires),
the Global Business District Innovation
Club brings together different
representatives of international
business districts to share knowledge
and exchange best practices.
Destination centre-ville is a member of
this network along with the business
districts of Chicago, Guangzhou,
Beijing and the Quartier de la Défense
in Paris, which has been president of
the network since 2017. Our Executive
Director is the Treasurer.
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04
Animations Throughout
the Year

SAINTE-CATHERINE
STREET CELEBRATES

Every year in July, for three days, Sainte-Catherine
Street lives at the pace of “Sainte-Catherine Street
Celebrates!” A must-see downtown event, this sidewalk sale
attracts an average of 300,000 people each year and is Canada’s
biggest open sky gathering of merchants. For three years, the event has been
highlighting the street arts through an entertainment program ranging from street art
to musical performances. For the past three years, the event has been starting on
Friday to allow downtown workers to enjoy the event.

SANTA CLAUS IS COMING TO THE CITY
CENTRE
The 68th edition of the Santa Claus Parade was held Saturday,
November 17, 2018, and gathered hundreds of thousands
of people on Sainte-Catherine Street yet again. Santa Claus
officially launched the holiday season downtown in the
company of the Star Fairy, played by Vanessa Pilon. The snow
contributed to the magical atmosphere of the event, which was
broadcasted on TVA and YOOPA, as with every year.
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THE BACK ALLEY MARKET MAKES
RETURN FOR ITS FIFTH EDITION

A MUSICAL BREAK IN VICTORIA
SQUARE

Created in order to showcase the untapped downtown
back alleys of the city centre, the Back Alley Market
returned for a 5th edition in 2018. From mid-August to
mid-September, two back alleys of the city centre were
transformed into small fruit and vegetable markets,
three afternoons per week for three weeks on Metcalfe
Street between Sainte-Catherine and René Lévesque
and on Peel Street between Sainte-Catherine and
René Lévesque. The event was again well received by
downtown workers and visitors.

Every year, from June to September, the Concerts
midis Destination centre-ville are held in Victoria
Square one day per week over lunch. This event is still
very popular with workers of the international district,
who can enjoy a musical break during lunchtime.
Destination centre-ville has been a sponsor of the
event since 2014.
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05
Support to Our Partners
Each year, Destination centre-ville supports many
initiatives to contribute to the dynamism of our
city centre. In 2018, more than $350,000 of our
budget was allocated to the financial support of
organizations. Here is an overview of the initiatives
we have supported.

L’ASSOCIATION DU
QUARTIER DU MUSÉE
The Association du Quartier du Musée (AQM)
is a non-profit association of merchants that
was founded in 1996. The Association seeks
to promote and promote cultural and economic
happenings within the neighbourhood. It further
acts in the interests of its members, speaking on
their behalf and encouraging them to promote
the Quartier du Musée. Our support allows the
association to continue to promote its merchants
and activities, namely through social media.

CRESCENT STREET MERCHANTS
ASSOCIATION
Founded in 1998, the Crescent Street Merchants
Association is made up of merchants on Crescent
Street between Sherbrooke and Sainte-Catherine.
Their objective is to reinforce the image of the
street as being a commercial street focused on
entertainment, hospitality and quality establishments.
They take care of the environment by ensuring safety,
cleanliness, promotion, and by looking after the general
improvement of the street. The merchants and the
Association work together to ensure the quality of their
image, their services and the execution of our many
events in order to offer a memorable experience to our
patrons and visitors.

MCCORD MUSEUM
Inaugurated in 1921, the McCord Museum showcases
the entire social history of Montreal. Each year, the
museum installs its Urban Forest, a pedestrian area
where many activities take place from May to October:
street food, artistic performances, morning yoga
sessions… Destination centre-ville has been supporting
this project since 2013. We regularly promote the
institution on our different platforms.
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ART SOUTERRAIN
Destination centre-ville is proud to be one of the founding partners of the Art Souterrain Festival, which takes place
every year in March. Founded in 2009, Art Souterrain is a non-profit organization whose mission is to highlight the
actors of the contemporary art world, the artists, as well as the architecture and cultural heritage of the underground
city of Montreal by bringing them together around a unique festival in North America. We have been associated with
this event since its inception.

VITRINE SUR L’ART
For two years, Art Souterrain has also been organizing the “Vitrines sur l’Art” event, which aims to transform empty
windows in the city centre into temporary exhibition galleries. For this second edition, Art souterrain has invested
in 11 windows on a 2-kilometre course. We are pleased to be associated with this project that beautifies the empty
commercial spaces of the city centre.
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ARTCH : PUBLIC SHOWCASE OF
EMERGING ARTISTS
An unprecedented event in the city centre, the first
edition of ARTCH was held in Dorchester Square
from September 27 to 30, 2018. A joint initiative of Art
Souterrain, Carrefour Jeunesse Emploi centre-ville and
Jack Marketing, ARTCH’s objective is to identify, educate
and disseminate the work of emerging Quebec artists in
contemporary art. In collaboration with the Conseil des
Arts de Montréal, 21 artists under the age of 35 were
selected by a prestigious panel of judges from the field of
visual arts and were offered a 52-hour high-level training
to allow them to become artistic entrepreneurs. During
the event in Dorchester Square, the artists displayed
their artwork in pop-up set-ups combining design,
urbanism and architecture. This first edition was a great
success and the event will be renewed in 2019.

FASHION & DESIGN
FESTIVAL
The Fashion & Design Festival celebrates
creativity and culture through a major
outdoor event in the heart of downtown
Montreal. This one-of-a-kind occasion
provides an inside look at the world
of fashion and design through a free
diversified program of activities including
fashion shows, live creative sessions,
design showcasing and musical
performances. Every year, many wellknown Canadian designers, retailers,
up-and-coming creators and international
fashion icons will share their art and
vision with the public.

THE FONDATION DE LA MODE DE MONTRÉAL
The Fondation de la mode de Montréal was created in 1989 as a non-profit, charitable organization to stimulate
creativity and promote higher education and research in the fashion field in order to better position Montreal on
the international stage. Destination centre-ville supports this initiative by awarding a scholarship for the most
deserving students.
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PEEL FORMULA
Each year as part of the Formula 1
Grand Prix, the merchants of Peel
Street gather to organize
Peel Formula, a prestigious event
where luxury cars, fine dining, music
and fashion blend in a
distinguished atmosphere. More
than 400,000 visitors explore Peel
Street on this occasion.
Destination centre-ville was once
again a partner of the event in 201

MONTREAL MUSEUMS DAY
In 2018, Destination centre-ville
was once again a partner of the
Montreal Museums Day. This
event, organized by the Montreal
Museums Society every year at the
end of May, allows, for one day, free
access to some forty museums of
the city to the general public. For
the occasion, the STM provides free
shuttles to facilitate access to the
museums.

MONTREAL ZOMBIE WALK
Destination centre-ville is a partner
of the Zombie Walk, an event
that brings together thousands of
participants each year that come out
in costumes, each one more creative
than the last. A real show to see
every year at the end of October.
In 2018, the event celebrated its 8th
edition, in an atmosphere as horrible
as festive!
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FESTIVAL MONTRÉAL
BAROQUE
Every year in June, the city
centre celebrates 17th and 18th
century music with the Festival
Montréal Baroque. For four
days, the event welcomes local
and international artists as well
as young emerging artists for
indoors and outdoors concerts.
Destination centre-ville has been
a partner of the event since 2014.

ROULO-BOULO
Destination centre-ville is proud
to be a long-time partner of
Carrefour Jeunesse Emploi
centre-ville through RouloBoulo. This employment bus
travels the streets of the city
centre during the summer to
promote the socio-professional
integration of people from 16 to
35 years and facilitate meetings
between young jobseekers and
businesses of the region.
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06
Promotion of the City Centre
OUR RECEPTION STAFF KEEPS YOU
INFORMED THROUGHOUT THE SUMMER
Since 2017, Destination centre-ville has been deploying
a mobile tourism team in downtown Montreal from
early June to late August. Our information agents travel
the city centre on scooters throughout the summer
to inform customers about the area’s attractions and
services. This project, conducted in collaboration with
Tourisme Montréal is a great success each year, with
an average of 25,000 acts of information carried out
during the summer.

MONTRÉAL CENTRE_VILLE MAGAZINE

Montréal centre_ville magazine reflects all the cultural energy, creativity and effervescence of urban activity in
Montreal. Each quarter, it highlights cultural news as well as the attractions and businesses of the city centre. Each
season a new issue is published, with a circulation of 45,000 copies. Free and fully bilingual, the magazine is mainly
consulted by a clientele aged 35 to 64.
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CHRISTMAS ACTIVITY GUIDE
Every year for the holiday season, Destination centre-ville
releases its Christmas Activity Guide, which highlights most of the
activities and events that take place downtown during this magical
time: the shows and exhibitions not to be missed, the hotels and
restaurants that offer special packages for the holidays, not to
mention shopping addresses. With 400,000 published copies, the
Christmas Activity Guide is available in all galleries, hotels and
information centres of the city centre.

WEB SITE
A real showcase opportunity for our members,
our web site lists the activities, shops,
restaurants and accommodations available
in downtown Montreal. A “news” section also
provides visitors with information on the city
centre. In 2018, more than 170,000 people
visited our web site.
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SOCIAL MEDIA

COLUMN IN JOURNAL 24H

Destination centre-ville is present on four social
media: Facebook, Twitter, Instagram and Linkedin.
These four pages allow us to cover the news of the
city centre and to promote our members: opening
of businesses, upcoming events and activities,
initiatives of our organization or any other practical
information for downtown users and visitors.

Every two weeks, Destination centre-ville publishes a
column in the free Journal 24h, which reaches more
than one million readers per week in the greater
Montreal area. This column is a real forum for us to
address the news of the city centre, but also to raise
issues of public interest and matters directly related to
our missions.

VISIBILTY IN THE ÉCHOS MONTRÉAL NEWSPAPER
The Échos Montréal newspaper is a monthly newspaper distributed in the heart of Montreal, which has more than
100,000 readers (paper and web combined). Each month, Destination centre-ville publishes a column in which we
promote new businesses of the city centre. This partnership allows us to offer a good visibility to our members. A
half-page advertising is also offered to our members 10 months per year.
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HENRI BRASSERIE FRANÇAISE

BOUTIQUE OFÉLIA

In 2017, we promoted the following businesses : la
5km Classique Montréal Souterrain, le restaurant
Iberica, Taboo Cuisine Rebelle, le Trunkshop, le
festival Art Souterrain, le Kemestre Bar, le Musée des
Beaux-Arts de Montréal, l’hôtel Monville, Chinoiseries
& Dumplings, le Café Jouney, le Musée McCord, la
galerie Tommy Zen, Bulkbarn, le Bartizen, Bacaro, la
Grande Collecte du Jour de la Terre, le NomNom, le
Monteiro, le Colette Grand Café, l’AC Marriott Montréal
Centre-ville, Vitrine sur l’Art, Gazo, le Gustave, Judith
& Charles, Lloydie’s, la boutique Ofélia, Siam centreville, Dragon Dame, ARTCH, Uncle Tetsu, AuntDai, la
Semaine Resto Golden Montréal, le restaurant SLK
RD, le XVI XVI, Les Enfants Terribles – Cantine, la
Marche des Zombies, l’hôtel Birks, Luminothérapie, le
Comptoir Général et Henri Brasserie française.

HÔTEL MONVILLE

DÉTAIL FORMATION
Détail Formation is one of the largest training firms in Quebec specializing in retail.
Their mission: develop the skills of managers and employees, especially for local
businesses. Our partnership allows us to offer our members training related to their
area of expertise to improve their skills or acquire new ones at a lower price. New
training courses are offered each year.
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MONTRÉAL CENTRE-VILLE AWARDS
The Montréal centre-ville Awards are awarded each year to individuals who, through their actions, contribute to the
dynamism and visibility of Montreal and its city centre. In 2018, these awards were given to the following people :

Tribute Award : Mr. Michel G. Giguère, Retired
General Manager of Centre Sheraton Montréal, for
his outstanding contribution to Montreal's tourism
development,
Mr. Raymond Larivée, President and CEO of
Société du Palais des congrès de Montréal, for his
indisputable contribution to the promotion of tourism
in Montreal.

Public Service Award : Mrs. Liette Lamonde,
Executive Director of Fondation Montréal inc., for her
unfailing support to young entrepreneurs.
Event Award : Mrs. Kathy Tremblay, Triathlon
champion, entrepreneur and organizer of Classique
5km Montréal Souterrain, for the realization of the
Classique 5km Montréal Souterrain.

Commercial Development Award :
Mr. Marc Saunier, General Manager of Hotel
Monville and Hotel Gault, for a new and impressive
hotel offering in Montreal.
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07
International Influence

In 2018, Destination centre-ville was invited by the city of Guangzhou, China, with other
international experts to help in designing the expansion of the CBD (Central Business District)
of the city.
Our Executive Director also travelled to Paris to speak at the Grand Rendez-Vous National de
Vitrines de France, the first association of France to bring together associations of merchants,
municipalities, Chambers of Commerce and Industry and Commune Communities to take
collective action for the conservation of commerce in the city centres.
Destination centre-ville also participated in the Salon des Maires de Paris to discuss innovative
urban design ideas that could apply to downtown Montreal.
These exchanges allow us to make Montreal shine in the eyes of the representatives of other
major cities. These different meetings ensure that we are aware of the various developments
taking place around the world with regard to innovative practices for improving the quality of life in
urban areas.
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Financial Statements
Excerpt

RESULT FOR THE YEAR ENDED
DECEMBER 31, 2018
2018

2017

$

$

3,701,909

3 627 503

81,400

131 550

456,124

92 544

3,560

3 022

4,242,993

3 854 619

Events, promotion and advertising

1,997,459

1 667 267

Cleanliness and security

1,357,998

1 256 051

Services to members

578,331

477 235

Support to sector projects

135,136

119 330

20,820

52 679

4,089,744

3 572 562

153,249

277,958

203,578

229,468

Amortization of capital assets

82,332

106,758

Bad debt (recovered)

10,719

(9,435)

-

-

296,629

326,791

(143,380)

(63,445)

56,888

112,392

(86,492)

48,947

Revenues
Membership fees
Sponsorships
Sponsorships in the form of services
Other revenues

Expenditures related to activities

Marketing

Excess of revenu over expenditures related to
activities before the following items
Other expenditures
Administration

Gain on disposal of capital assets

Excess (deficiency) of revenues over operating
expenditures before other revenues
Other revenues
Excess of revenus over expenditures
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CHANGES IN NET ASSETS FOR
THE YEAR ENDED DECEMBER 31, 2018

Contingency
Allocated

fund

Unallocated

2018 Total

2017 Total

$

$

$

$

$

990,000

1,867,543

2,857,543

2,808,606

(86,492)

(86,492)

48,937

2,771,051

2,857,543

Balance at the beginning
Excess of revenues over charges

24

Internal assignment

1,500,000

Balance at the end

1,500,000

(1,500,000)

990,000

281,051

Erratum to the publication of the balance
sheet at December 31, 2018, published in the
2018 annual report, of the SDC Destination
Centre-ville.
Please note that current assets and unallocated
net assets have been corrected.

BALANCE SHEET AS OF
DECEMBER 31, 2018
2018

2017

$

$

788,688

779,048

48,000

-

Debtors

285,417

187,872

Consumption taxes receivable

170,884

141,324

Advances to Fondation Montréal centre-ville,
without interest or repayment terms

9,320

4,000

Prepaid expenses

9,560

10,057

1,311,869

1,122,301

1,563,716

1,621,579

168,318

250,648

3,043,901

2,994,528

272,850

136,985

Current assets
Cash
Short-term investments at fair value

Investments, at fair value
Capital assets

Current liabilities
Accounts payables and accrued liabilities

Net Assets
Allocated

1,500,000

Contingency fund

990,000

990,000

Unallocated

281,051

1,867,543

2,771,051

2,857,543
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CASH FLOW THE YEAR ENDED
DECEMBER 31,2018
2018

2017

$

$

(86,492)

48,937

Amortization of capital assets

82,322

106,758

Loss on disposal of investments

(4,501)

1,449

Unmaterialiszed gain on investments

30,625

(35,345)

-

-

21,964

121,799

9,257

122,545

31,221

244,344

Operating acitivies
Excess of revenues over expenditures
Non-cash items:

Gain on disposal of capital assets

Net charge in non-cash items related to operations

Investment activities
Accountable advance to Downtown Montreal Foundation
Acquisition of investments

(642,109)

(532,125)

673,848

508,286

Acquisition of capital assets

-

(5,111)

Revenue on disposal of capital assets

-

-

26,419

(28,950)

57,640

215,394

Cash and cash equivalents at the beginning

779,048

563,654

Cash and cash equivalents at the end

836,688

779,048

Revenue on disposal of investments

Increase in cash and cash equivalent
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09
Board of Directors and
Management

BOARD OF DIRECTORS AS OF
DECEMBER 31, 2018

President
Carlos Ferreira
President
Groupe Ferreira

Administrator
Paul-André Goulet
President
Groupe Goulet Sport

Vice president
Jean Perron
Executive Director
SOS Attractions inc.

Administrator
Anne-Marie Laoun
President
Georges Laoun Opticien

Secretary
Nathalie Gagnon
Lawyer, associate
BCF – Avocats d’affaire

Administrator
Robert LaPierre
Architect, partner
Architecture49

Treasurer
Michel Magnan
Professor
Concordia University

Administrator
André Bouthillier
Executive Vice-President
NATIONAL Public Relations

Administrator
Alain Dufort
Director
City of Montreal – Ville-Marie District
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MANAGEMENT AS OF
DECEMBER 31, 2018
André Poulin
Executive Director
Gino Chiasson
Ground project manager
514 999 9438
Eling Vong
Administrative assistant
514 398 9438
administration@destinationcentreville.com
Johanna Valette
Project manager – Marketing - Communication
514 398 9438 #223
communications@destinationcentreville.com

PHOTOS

ANNUAL REPORT 2018

André Poulin : Bruno Petrozza

Project manager and editor : Johanna Valette /
Josiane Pineault

Carlos Ferreira : Patrizia Castiglione
Sainte-Catherine Street : City of Montréal
REM Project : Caisse de Dépôt et de Placement du Québec
Flowers, cleanliness brigade, security, tourist information,
concerts-midi, back alley market, Peel Formula, SainteCatherine Street celebrates : Johanna Valette
Santa Claus Parade and Christmas lights : Georges Alexandar
Art Souterrain et Vitrine sur l’Art: Mike Patten
Urban Forest : Mes Quartiers + C’est toi ma ville
Fashion and Design Festival : Philippe Manh Nguyen
Photography
Zombie walk : Paméla Lajeunesse
ARTCH : Tora Photography
Montréal centre-ville Awards : Julien Faugère

Destination centre-ville Montréal
2000 rue Peel, bureau 580
Montréal (Québec) H3A 2W5
Téléphone: 514.398.9438		
Télécopieur: 514.398.0074
info@destinationcentreville.com
destinationcentreville.com

Destination centre-ville Montréal
@DCV_Montreal

Roulo Boulo : CJEMCV/ La Presse Affaires

@destinationcentreville

Grand Rendez-Vous National de Vitrines de France :
FNCV – Les Vitrines de France

SDC Destination Centre-Ville Montréal

Festival Montréal Baroque : Maude Touchette
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